The effects of religiosity and ethnicity on money attitudes among Malaysians / Mohammadreza Moalemi by Moalemi, Mohammadreza
81 
 
6. References: 
Allport,‎ G.‎ W.‎ and‎ J.‎ M.‎ Ross:‎ 1967,‎ ‘Personal‎ Religious‎ Orientation‎ and‎ Prejustice’,‎ Journal‎ of‎
Personality and Social Psychology 5(4), 432–443. 
Allport, G. W.: 1950, The Individual and Religion (Mac Millan, New York). 
Anastasi, A. (1988). Psychological Testing, 6th edn, Macmillan Publishing Co., New York.  
Bailey, W. & Gustafson, W. (1991). An examination of the relationship between personality factors 
and attitudes toward money. Handbook of Behavioral Economics, Volume 2a. JAI Press, Inc. 
Bailey, W.C. & Lown, J.M. (1993) A cross-cultural examination of the aetiology of attitudes towards 
money. Journal of Consumer Studies and Home Economics, 17, 391–402 
Bandura, A. (1977). Social Learning Theory. New York: General Learning Press. 
Berger, P. L.: 1961, The Noise of Solemn Assemblies (Doubleday and Co. Inc., New York, NY). 
Branigin, W. (2004, January 12). U.S. consumer debt grows at alarming rate: Debt burden will 
intensify when interest rates rise. Washington Post. Retrieved 
Chatzky, J. (2003). The 10 commandments of financial happiness. Money, 32, 113. 
Csikszentmihalyi, M. (1999). If we are‎so‎rich,‎why‎aren’t‎we‎happy?‎American‎Psychologist,‎54,‎821– 
827. 
Culliton, J. W.: 1949, Business and Religion, Harvard Business Review 27(3), 265–271. 
Diener, E., & Seligman, M. E. P. (2004). Beyond money. Psychological Science in the Public Interest, 
5(1), 1--‐ 31. 
Dortch, S. (1994). Money and marital discord. American Demographics, 16, 11-14. 
Dowling, N.A., Corney T., and Hoiles L., 2009. Financial Management Practices and Money Attitudes 
as Determinants of Financial Problems and Dissatisfaction in Young Male Australian Workers 
Journal of Financial Counseling and Planning, 20(2), 5-13. 
Eagly, A.H., and Chaiken S., 1993. The psychology of attitudes. Orlando, FL, US: Harcourt Brace 
Jovanovich College Publishers. 
Easterbrook, G. (2005). The real truth about money.  Time, 165, 32–34. 
Falahati and Hjpaim (2011). A Comparative Study in Money Attitude among University Students. 
Journal of American Science Vol. 7(6). 
Feig, N. (2005). More U.S. consumers live paycheck to paycheck. Community Banker, 14, 54. 
82 
 
Feldman, F.L. (1957) A new look at the family and its money. Journal of Home Economics, 49, 767–
772 
Furnham, A. (1984). Money sides of the coin: The psychology of money usage. Personality and 
Individual Difference, 5(5), 501-509. 
Furnham, A. (1996). Attitudinal correlates and demographic predictors of monetary beliefs and 
behaviours. Journal of Organizational Behavior, 17(4), 375--‐ 388. 
Furnham, A. and Argyle, M. (1998), The Psychology of Money, Routledge, London  
Gallen, R. (2002). The money trap: A practical program to stop self-defeating financial habits so you 
can reclaim your grip on life. New York, NY: Harper Collins Publishers, Inc. 
Goldberg, H., & Lewis, R. T. (1978). Money madness: The psychology of saving, spending, loving, 
and hating money. New York: William Morrow and Company, Inc. 
Greenley, J. R., Greenberg, J. S., and Brown, R. 1997. Measuring quality of life: A new and practical 
survey instrument. Social Work, 42, 244-254. 
Grensing-Pophal, L. (2002). Drowning in debt. Credit Union Management, 25, 42–45. 
Hair, J.T., Anderson, R.E., Tatham, R.L., & Black, W.C. (1998). Multivariate data analysis with 
readings. New York: Macmillan. 
Hanley, A., & Wilhelm, M. (1992). Compulsive buying: An exploration into self-esteem and money 
attitudes. Journal of Economic Psychology 13, 5-18. 
Herzberg, F., Mausner, B. and Snyderman, B. (1959). The Motivation to Work, John Wiley and Sons, 
New York. 
Hirschman,‎E.‎C.:‎1983,‎‘Religious‎Affiliation‎and‎Consumption‎Processes’,‎Research‎in‎Marketing‎6,‎
131–170. 
Hofstede, G.: 1997, Cultures and Organizations: Software of the Mind (McGraw-Hill, New York, NY). 
Huffman,‎T.‎E.:‎1988,‎‘‘In‎the‎World‎but‎not‎of‎the‎World:‎Religious,‎Alienation,‎and‎Philosophy‎of‎
Human‎nature‎among‎Bible‎College‎and‎Liberal‎Arts‎College‎Students,’’‎dissertation, Iowa State 
University, Ames, Iowa. 
Hunt, S. D. and S. J. Vitell: 1993, The General Theory of Marketing Ethics: A Retrospective and 
Revision, in N. C. Smith and A. John (eds.), Ethics in Marketing, Quelch (Irwin Inc., Homewood, 
IL), pp. 775–784. 
83 
 
Joo, S.H. and Grable J.E., 2004. An Exploratory Framework of the Determinants of Financial 
Satisfaction. Journal of Family and Economic Issues, 25(1), 25-50.  
Kahneman, D., & Deaton, A. (2010). High income improves evaluation of life but not emotional well-
being. Proceedings of National Academy of Science, 107(38), 16489 16493. Retrieved December 
20th, 2012 from www.pnas.org/cgi/doi/10.1073/pnas.1011492107. 
Kasser, T., & Ahuvia, A. (2002). Materialistic values and well-being in business students. European 
Journal of Social Psychology, 32(1), 137-146. 
Kinder, G. (1999). The seven stages of money maturity: Understanding the spirit and value of money in 
your life. New York, NY: Dell Publishing. 
Kirkcaldy, B., & Furnham, A. (1993). Predictors of beliefs about money. Psychological Reports, 73(3), 
1079-1082. 
Klontz, B. Britt, S. L., Mentzer, J., & Klontz, T. (2011). Money beliefs and financial behaviors: 
Development of the Klontz Money Script Inventory. Journal of Financial Therapy, 2(1), 1-22. 
Klontz, B., & Klontz, T. (2009). Mind over money: Overcoming the money disorders that threaten our 
financial health. New York: Broadway Business. 
Klontz, B., Bivens, A., Klontz, P., Wada, J., & Kahler, R. (2008). The treatment of disordered money 
behaviors: Results of an open clinical trial. Psychological Services, 5(3), 295-308. 
Klontz, B., Klontz, T., & Kahler, R. (2008). Wired for wealth: Change the money mindsets that keep 
you trapped and unleash your wealth potential. Dearfield Beach, FL: Health Communications, Inc. 
Lawler, E. E. (1981). Pay and Organization Development, Addison-Wesley Publishing Co., Reading, 
MA. 
Lim, K.B. & Teo, S.H. (1997) Sex, money and financial hardship, an empirical study of attitudes 
towards money among undergraduates in Singapore. Journal of Economic Psychology, 18, 369–
386 
Lindgren, H. C. (1980). Great Expectation: The Psychology of Money. Los Altos: Williams Kaufmann, 
Inc. 
Lynn, M. (1991), ``Restaurant tipping: a reflection of customers' evaluations of a service?'', Journal of 
Consumer Research, Vol. 18, pp. 438-48. 
Magill, G.: 1992, Theology in Business Ethics: Appealing to the Religious Imagination, Journal of 
Business Ethics 11, 129–135. 
84 
 
McClure, R. F (1984). 'The relationship between money attitudes and overall pathology', Psychology, 
A Quarterly Journal of Human Behaviour, 21 (1), 4-6. 
McDaniel,‎S.‎W.‎and‎J.‎J.‎Burnett:‎1990,‎‘Consumer‎Religiosity‎and‎Retail‎Store‎Evaluative‎Criteria’,‎
Journal of the Academy of Marketing Science 18(2), 101–112. 
Medintz, S. (2004). Secrets, lies and money. Money, 34(4), 121-128. 
Mitchell, T. R. and A. E. Mickel: 1999, The Meaning of Money: An Individual Difference Perspective, 
Academy of Management Review 24(3), 568–578. 
Morgan, J. N. 1992. Health, work, economic status, and happiness. In N. E. Culter, D. W. Gregg & 
Lawton, M. P. (Eds.), Aging, money, and life satisfaction: Aspects of financial gerontology (pp. 
101-133). New York: Springer. 
Newcomb, M.D., and Rabow, J., 1999. Gender, Socilaization, and Money. Journal of Applied Social 
Psychology, 29(4), 852-869.  
Nissle, S., & Bschor, T. (2002). Winning the jackpot and depression: Money cannot buy happiness. 
International Journal of Psychiatry in Clinical Practice, 6(3), 183-186. 
Oggins, J. (2003). Topics of marital disagreement among African-American and Euro-American 
newlyweds. Psychological Reports, 92, 419-425. 
Orman, S. (1997). The 9 steps to financial freedom. New York, NY: Crown Publishers. 
Pasa,‎ S.‎ F.,‎H.‎Kabasakal‎ and‎M.‎Bodur:‎ 2001,‎ ‘Society,‎Organisations,‎ and‎Leadership‎ in‎Turkey’,‎
Applied Psychology: An International Review 50(4), 559–589. 
Porter, N. M., and Garman, E.T., 1993. Testing a Conceptual Model of Financial Well- Being. 
Financial Counseling and Planning, 4, 135-164.  
Price, R. H., Choi, J. N., & Vinokur, A. D. (2002). Links in the chain of adversity following job loss: 
How financial strain and loss of personal control lead to depression, impaired functioning, and 
poor health. Journal of Occupational Health Psychology, 7, 302–312. 
Prince, M. (1991) Gender and money attitudes of young adults. gender and consumer behavior. 
ConferenceProceedings. (Ed. by J.A. Costa), pp. 284–291. Association for Consumer Research, 
Valdosta, GA. 
Prince, M. (1993). Women, men, and money styles. Journal of Economic Psychology, 14(3), 175-182. 
85 
 
Rajna, A., Sharifah Ezat, W. P., Al Junid, S., Moshiri, H. (2011). "Financial Management Attitude and 
Practice among the Medical Practitioners in Public and Private Medical Service in Malaysia." 
International Journal of Business & Management 6(8): 105-113. 
Roberts, J. A., and Jones, E., 2001. Money attitudes, credit card use, and compulsive buying among 
American college students. Journal of Consumer Affairs, 35, 213-240.  
Roberts, J.A. & Sepulveda, C.L. (1999). Demographics and money attitudes: A test of the Yamauchi 
and Templer’s,‎(1982)‎money‎attitude‎scale‎in‎Mexico.‎Personality‎and‎Individual‎Differences,‎27,‎
19-35. 
Rubenstein, C. (1981). 'Money and self-esteem, relationships, secrecy, envy, satisfaction', Psychology 
Today, 15 (5), 29^W. 
Sabri, M. H., Hayhoe, C. R, Goh, L. A. (2006).‎ “Attitudes,‎ Values‎ and‎ Beliefs‎ Towards‎ Money:‎
Gender‎ and‎Working‎ Sector‎ Comparison”. Pertanika Journal of Social Sciences & Humanities 
(Vol.14, No. 2, Pages 121 to 130) 
Saeed, M., Z. U. Ahmed and S.-M.‎Mukhtar:‎2001,‎ ‘International‎Marketing Ethics from an Islamic 
Perspective:‎A‎Value‎Maximization‎Approach’,‎Journal‎of‎Business‎Ethics‎32(2),‎127–142. 
Schneider, H., Krieger, J., Bayraktar, A. (2011). "The Impact of Intrinsic Religiosity on Consumers' 
Ethical Beliefs: Does It Depend on the Type of Religion? A Comparison of Christian and Moslem 
Consumers in Germany and Turkey." Journal of Business Ethics 102(2): 319-332. 
Shim, S., Xiao, J.J., Barber, B.L., and Lyons, A., 2009. Pathways to life success: A conceptual model 
of financial well-being for young adults. Journal of Applied Developmental Psychology, 30(6), 
708-723.  
Simmel, G. (1997), The Philosophy of Money, Routledge & Kegan Paul, London, (originally published 
in 1900). 
So-Hyun, J. & Grable, J. E. (2003). The meaning and measurement of personal financial wellness: A 
summary of professional insights. Consumer Interests Annual, 49, 1. 
Tang, T. L. P. (1992). The meaning of money revisited. Journal of Organizational Behavior, 13, 197-
202. 
Tatzel,‎M.‎(2002).‎“Money‎worlds”‎and‎well-being: An integration of money dispositions, materialism 
and price-related behavior. Journal of Economics Psychology, 23, 103-126. 
86 
 
Trachtman, R. (1999). The money taboo: Its effects in everyday life and in the practice of 
psychotherapy. Clinical Social Work Journal, 27(3), 275-288. 
Vitell, S. J. and J. Muncy: 1992, _Consumer Ethics: An Empirical Investigation of Factors Influencing 
Ethical Judgments of the Final Consumer_, Journal of Business Ethics 11, 585–597. 
Vitell, S. J., J. G. P. Paolillo and J. Singh: 2005, _Religiosity and Consumer Ethics_, Journal of 
Business Ethics 57(2), 175–181. 
Vitell, S. J., J. G. P. Paolillo and J. Singh: 2006, _The Role of Money and Religiosity in Determining 
Consumers’ 
Warren, E., & Tyagi, A. W. (2004). The two-income trap: Why middle-class parents are going broke. 
New York, NY: Basic Books 
Weaver, G. R. and B. R. Agle: 2002, _Religiosity and Ethical Behavior in Organizations: A Symbolic 
Interactionist 
Wernimont, P, and Fitzpatrick, S, (1972) The meaning of money. Journal of Applied Psychology; 56, 
218-221 
Wilhelm, Varcoe, & Fridrich (1993) American Psychological Association (2009). Stress in America 
2009. Retrieved November 15, 2012 from http://www.apa.org/news/press/releases/stress-exec-
summary.pdf 
Williams, F. L. 1983. Money income, non-money income, and satisfaction as determinants of 
perceived adequacy of income. In M. Dunsing (Ed.), Proceedings of the Symposium on Perceived 
Economic Well-Being (pp. 106-125). Urbana, IL: University of Illions at Urbana. 
Yamauchi, K. T., & Templer, D. J. (1982). The development of a money attitude scale. Journal of 
Personality Assessment, 46(5), 522-528. 
Yao, R., Gutter, M.S., & Hanna, S.D. (2005). The financial risk tolerance of Blacks, Hispanics, and 
Whites. Journal of Financial Counseling and Planning, 16(1), 51-62. 
87 
 
7. Appendices: 
 
7.1. Descriptive Statistics: 
 
Table 1: Age 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid 18-24 119 35.3 35.3 35.3 
25-30 121 35.9 35.9 71.2 
31-35 52 15.4 15.4 86.6 
36-40 24 7.1 7.1 93.8 
41 and above 21 6.2 6.2 100.0 
Total 337 100.0 100.0  
 
 
Table 2: Gender 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid female 204 60.5 60.5 60.5 
male 133 39.5 39.5 100.0 
Total 337 100.0 100.0  
 
 
Table 3: Ethnicity 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid malay 122 36.2 36.2 36.2 
chinese 114 33.8 33.8 70.0 
indian 44 13.1 13.1 83.1 
other 57 16.9 16.9 100.0 
Total 337 100.0 100.0  
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Table 4: Religion 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid muslim 169 50.1 50.1 50.1 
buddist 72 21.4 21.4 71.5 
hindu 35 10.4 10.4 81.9 
christian 42 12.5 12.5 94.4 
other 4 1.2 1.2 95.5 
non-believer 15 4.5 4.5 100.0 
Total 337 100.0 100.0  
 
Table 5: Marital Status 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid single 248 73.6 73.6 73.6 
married 89 26.4 26.4 100.0 
Total 337 100.0 100.0  
 
 
Table 6: Education 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid spm 12 3.6 3.6 3.6 
diploma 12 3.6 3.6 7.1 
bachelor 131 38.9 38.9 46.0 
master/phd 182 54.0 54.0 100.0 
Total 337 100.0 100.0  
 
Table 7: Monthly Income 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid below 2000 148 43.9 43.9 43.9 
2,001-3,000 39 11.6 11.6 55.5 
3,001-5,000 85 25.2 25.2 80.7 
5,001-8,000 36 10.7 10.7 91.4 
above 8,000 29 8.6 8.6 100.0 
Total 337 100.0 100.0  
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Table 8: Net Worth 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid 0 or less 19 5.6 5.6 5.6 
1-10,000 43 12.8 12.8 18.4 
10,001-30,000 12 3.6 3.6 22.0 
30,001-80,000 14 4.2 4.2 26.1 
80,001-200,000 38 11.3 11.3 37.4 
200,001-400,000 16 4.7 4.7 42.1 
above 400,000 24 7.1 7.1 49.3 
Don't know 171 50.7 50.7 100.0 
Total 337 100.0 100.0  
 
 
Table 9: Childhood Socioeconomic Status 
 
Frequency Percent Valid Percent 
Cumulative 
Percent 
Valid poor 20 5.9 5.9 5.9 
lower middle class 78 23.1 23.1 29.1 
middle class 203 60.2 60.2 89.3 
upper middle class 34 10.1 10.1 99.4 
wealthy 2 .6 .6 100.0 
Total 337 100.0 100.0  
 
Table 10: Nationality 
 Frequency Percent 
 
Malaysian 271 80.4 
Others 66 19.6 
Total 337 100.0 
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7.2. One-way ANOVA for three main ethnicities 
Table 11: One-way ANOVA for three ethnicities 
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Table 12: Test of Homogeneity of Variances (Ethnicity) 
 Levene Statistic df1 df2 Sig. 
DV1 2.887 2 277 .057 
DV2 3.116 2 277 .046 
DV3 .321 2 277 .726 
DV4 2.288 2 277 .103 
DV5 5.577 2 277 .004 
EXR 3.913 2 277 .021 
INR .623 2 277 .537 
 
 
Table 13: ANOVA (Ethnicity) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 1.092 2 .546 1.642 .195 
Within Groups 92.094 277 .332   
Total 93.186 279    
DV2 Between Groups 1.012 2 .506 1.635 .197 
Within Groups 85.714 277 .309   
Total 86.726 279    
DV3 Between Groups .691 2 .345 1.392 .250 
Within Groups 68.752 277 .248   
Total 69.443 279    
DV4 Between Groups 2.920 2 1.460 8.013 .000 
Within Groups 50.478 277 .182   
Total 53.399 279    
DV5 Between Groups .891 2 .445 4.087 .018 
Within Groups 30.189 277 .109   
Total 31.079 279    
EXR Between Groups 5.445 2 2.722 6.372 .002 
Within Groups 118.356 277 .427   
Total 123.801 279    
INR Between Groups 38.270 2 19.135 50.002 .000 
Within Groups 106.003 277 .383   
Total 144.273 279    
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Table 14: Multiple Comparisons (Ethnicity) 
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7.3. One-way ANOVA for Religions (Table 15) 
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Table 16: Test of Homogeneity of Variances(Religion) 
 Levene Statistic df1 df2 Sig. 
DV1 1.629 3 314 .183 
DV2 1.528 3 314 .207 
DV3 .317 3 314 .813 
DV4 1.489 3 314 .217 
DV5 1.890 3 314 .131 
EXR 3.905 3 314 .009 
INR 6.962 3 314 .000 
 
 
Table 17: ANOVA (Religion) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 1.411 3 .470 1.453 .227 
Within Groups 101.668 314 .324   
Total 103.079 317    
DV2 Between Groups 2.815 3 .938 2.998 .031 
Within Groups 98.281 314 .313   
Total 101.095 317    
DV3 Between Groups .291 3 .097 .383 .765 
Within Groups 79.363 314 .253   
Total 79.653 317    
DV4 Between Groups 2.824 3 .941 5.050 .002 
Within Groups 58.536 314 .186   
Total 61.360 317    
DV5 Between Groups .545 3 .182 1.676 .172 
Within Groups 34.037 314 .108   
Total 34.583 317    
EXR Between Groups 4.071 3 1.357 2.789 .041 
Within Groups 152.750 314 .486   
Total 156.821 317    
INR Between Groups 45.165 3 15.055 44.953 .000 
Within Groups 105.159 314 .335   
Total 150.324 317    
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Table 18: Multiple Comparisons (Religion) 
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7.4. Independent Groups T-test for Gender (table 19) 
Group Statistics 
 Gender N Mean Std. Deviation Std. Error Mean 
DV1 female 204 2.5124 .57410 .04019 
male 133 2.5554 .55715 .04831 
DV2 female 204 3.1332 .53104 .03718 
male 133 3.3110 .58801 .05099 
DV3 female 204 2.4427 .49073 .03436 
male 133 2.5309 .51470 .04463 
DV4 female 204 3.3088 .42622 .02984 
male 133 3.2350 .44675 .03874 
DV5 female 204 2.8159 .32321 .02263 
male 133 2.8720 .33250 .02883 
EXR female 204 3.3995 .70931 .04966 
male 133 3.1855 .65509 .05680 
INR female 204 3.6183 .73823 .05169 
male 133 3.3891 .64415 .05585 
Table 20: Independent samples t-test (gender) 
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7.5. One-way ANOVA for Age (Table 21) 
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Table 22: Test of Homogeneity of Variances (age) 
 Levene Statistic df1 df2 Sig. 
DV1 .813 3 333 .488 
DV2 .578 3 333 .630 
DV3 .444 3 333 .722 
DV4 .354 3 333 .787 
DV5 .470 3 333 .703 
EXR 1.179 3 333 .318 
INR 1.818 3 333 .144 
 
 
 
Table 23: ANOVA (Age) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 1.672 3 .557 1.745 .158 
Within Groups 106.358 333 .319   
Total 108.030 336    
DV2 Between Groups 1.610 3 .537 1.722 .162 
Within Groups 103.820 333 .312   
Total 105.430 336    
DV3 Between Groups .185 3 .062 .243 .866 
Within Groups 84.297 333 .253   
Total 84.482 336    
DV4 Between Groups 1.887 3 .629 3.391 .018 
Within Groups 61.774 333 .186   
Total 63.662 336    
DV5 Between Groups .741 3 .247 2.330 .074 
Within Groups 35.312 333 .106   
Total 36.053 336    
EXR Between Groups 2.746 3 .915 1.909 .128 
Within Groups 159.724 333 .480   
Total 162.470 336    
INR Between Groups 1.932 3 .644 1.279 .282 
Within Groups 167.698 333 .504   
Total 169.630 336    
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Table 24: Multiple Comparisons (Age) 
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7.6. Independent Samples T-test for Marital Status (Table 25) 
 
Group Statistics 
 Marital Status N Mean Std. Deviation Std. Error Mean 
DV1 single 248 2.5626 .56315 .03576 
married 89 2.4367 .57066 .06049 
DV2 single 248 3.2397 .54365 .03452 
married 89 3.1021 .59531 .06310 
DV3 single 248 2.5093 .50025 .03177 
married 89 2.3889 .49681 .05266 
DV4 single 248 3.3054 .42536 .02701 
married 89 3.2079 .45663 .04840 
DV5 single 248 2.8699 .32288 .02050 
married 89 2.7495 .32603 .03456 
EXR single 248 3.3575 .70844 .04499 
married 89 3.1966 .64675 .06856 
INR single 248 3.5237 .70064 .04449 
married 89 3.5393 .74133 .07858 
Table 26: Independent samples t-test (marital status) 
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7.7. Independent samples T-test for Education (table 27) 
 
Group Statistics 
 education 2 N Mean Std. Deviation Std. Error Mean 
DV1 Bachelor and below 155 2.6847 .53042 .04260 
master and above 182 2.3971 .56498 .04188 
DV2 Bachelor and below 155 3.2434 .54976 .04416 
master and above 182 3.1693 .56815 .04211 
DV3 Bachelor and below 155 2.4978 .47615 .03825 
master and above 182 2.4603 .52269 .03874 
DV4 Bachelor and below 155 3.2968 .44291 .03558 
master and above 182 3.2651 .42937 .03183 
DV5 Bachelor and below 155 2.9016 .31675 .02544 
master and above 182 2.7840 .32777 .02430 
EXR Bachelor and below 155 3.3247 .67254 .05402 
master and above 182 3.3068 .71599 .05307 
INR Bachelor and below 155 3.5694 .72945 .05859 
master and above 182 3.4924 .69407 .05145 
Table 28 
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7.8. One-way ANOVA for INCOME (Four groups) (Table 29) 
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Table 30: Test of Homogeneity of Variances (income) 
 Levene Statistic df1 df2 Sig. 
DV1 4.168 3 333 .006 
DV2 .110 3 333 .954 
DV3 1.130 3 333 .337 
DV4 .979 3 333 .403 
DV5 .455 3 333 .714 
EXR .697 3 333 .555 
INR 1.069 3 333 .362 
 
 
Table 31: ANOVA (income) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 5.663 3 1.888 6.141 .000 
Within Groups 102.367 333 .307   
Total 108.030 336    
DV2 Between Groups .436 3 .145 .461 .709 
Within Groups 104.993 333 .315   
Total 105.430 336    
DV3 Between Groups 1.628 3 .543 2.181 .090 
Within Groups 82.854 333 .249   
Total 84.482 336    
DV4 Between Groups .448 3 .149 .787 .502 
Within Groups 63.213 333 .190   
Total 63.662 336    
DV5 Between Groups 1.479 3 .493 4.750 .003 
Within Groups 34.574 333 .104   
Total 36.053 336    
EXR Between Groups 4.067 3 1.356 2.850 .038 
Within Groups 158.404 333 .476   
Total 162.470 336    
INR Between Groups 2.884 3 .961 1.920 .126 
Within Groups 166.746 333 .501   
Total 169.630 336    
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Table 32: Multiple Comparisons (Income) 
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7.9. Independent samples T-test for comparing those who know their net 
assets and those who mentioned they don’t know. (Table 33) 
 
Group Statistics 
 Asset2 N Mean Std. Deviation Std. Error Mean 
DV1 Don't know 171 2.5957 .53735 .04109 
know 166 2.4610 .58990 .04579 
DV2 Don't know 171 3.1308 .53810 .04115 
know 166 3.2782 .57406 .04456 
DV3 Don't know 171 2.4953 .46177 .03531 
know 166 2.4592 .54005 .04192 
DV4 Don't know 171 3.2593 .40969 .03133 
know 166 3.3007 .46045 .03574 
DV5 Don't know 171 2.8416 .30984 .02369 
know 166 2.8344 .34578 .02684 
EXR Don't know 171 3.2437 .69104 .05284 
know 166 3.3886 .69423 .05388 
INR Don't know 171 3.4547 .70824 .05416 
know 166 3.6032 .70710 .05488 
Table 34 
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7.10. One-way ANOVA test for Net-Worth (net assets) (table 35) 
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Table 36: Test of Homogeneity of Variances (net worth) 
 Levene Statistic df1 df2 Sig. 
DV1 .622 3 333 .601 
DV2 .328 3 333 .805 
DV3 2.301 3 333 .077 
DV4 .975 3 333 .405 
DV5 .710 3 333 .547 
EXR .094 3 333 .963 
INR 1.862 3 333 .136 
 
 
Table 37: ANOVA (net-worth) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 6.002 3 2.001 6.529 .000 
Within Groups 102.029 333 .306   
Total 108.030 336    
DV2 Between Groups 1.950 3 .650 2.091 .101 
Within Groups 103.480 333 .311   
Total 105.430 336    
DV3 Between Groups .564 3 .188 .746 .525 
Within Groups 83.918 333 .252   
Total 84.482 336    
DV4 Between Groups .312 3 .104 .547 .651 
Within Groups 63.349 333 .190   
Total 63.662 336    
DV5 Between Groups .483 3 .161 1.508 .212 
Within Groups 35.570 333 .107   
Total 36.053 336    
EXR Between Groups 1.796 3 .599 1.241 .295 
Within Groups 160.675 333 .483   
Total 162.470 336    
INR Between Groups 2.158 3 .719 1.430 .234 
Within Groups 167.472 333 .503   
Total 169.630 336    
 
108 
 
Table 38: Multiple Comparisons (net-worth) 
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7.11. One-way ANOVA for Childhood Socioeconomic Status (table 39) 
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Table 40: Test of Homogeneity of Variances (childhood) 
 Levene Statistic df1 df2 Sig. 
DV1 2.006 2 334 .136 
DV2 .559 2 334 .572 
DV3 .330 2 334 .719 
DV4 .105 2 334 .900 
DV5 1.502 2 334 .224 
EXR .317 2 334 .729 
INR 1.113 2 334 .330 
 
 
Table41: ANOVA (childhood) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups 4.863 2 2.432 7.872 .000 
Within Groups 103.167 334 .309   
Total 108.030 336    
DV2 Between Groups .326 2 .163 .518 .596 
Within Groups 105.104 334 .315   
Total 105.430 336    
DV3 Between Groups 1.151 2 .575 2.306 .101 
Within Groups 83.331 334 .249   
Total 84.482 336    
DV4 Between Groups .244 2 .122 .641 .527 
Within Groups 63.418 334 .190   
Total 63.662 336    
DV5 Between Groups .468 2 .234 2.198 .113 
Within Groups 35.585 334 .107   
Total 36.053 336    
EXR Between Groups 1.305 2 .652 1.352 .260 
Within Groups 161.166 334 .483   
Total 162.470 336    
INR Between Groups .051 2 .025 .050 .951 
Within Groups 169.579 334 .508   
Total 169.630 336    
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Table 42: Multiple Comparisons (childhood) 
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7.12. Normality test for Ratio Scale Variables (Table 43) 
 
Descriptives 
 Statistic Std. Error 
DV1 Mean 2.5294 .03089 
Skewness .044 .133 
Kurtosis -.294 .265 
DV2 Mean 3.2034 .03051 
Skewness .074 .133 
Kurtosis -.234 .265 
DV3 Mean 2.4775 .02731 
Skewness .055 .133 
Kurtosis -.044 .265 
DV4 Mean 3.2797 .02371 
Skewness .181 .133 
Kurtosis -.080 .265 
DV5 Mean 2.8381 .01784 
Skewness .037 .133 
Kurtosis .023 .265 
EXR Mean 3.3150 .03788 
Skewness .113 .133 
Kurtosis -.091 .265 
INR Mean 3.5278 .03870 
Skewness -.012 .133 
Kurtosis -.713 .265 
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7.13. Histograms 
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7.14. Correlation between Religiosity and Money Attitudes (Table 44) 
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7.15. One-way ANOVA for Financial Satisfaction (Table 45) 
 
 
Table 46: Test of Homogeneity of Variances (satisfaction) 
 Levene Statistic df1 df2 Sig. 
DV1 3.523 2 334 .031 
DV2 3.800 2 334 .023 
DV3 2.539 2 334 .080 
DV4 1.998 2 334 .137 
DV5 5.108 2 334 .007 
EXR .952 2 334 .387 
INR 1.068 2 334 .345 
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Table 47: ANOVA (Satisfaction) 
 Sum of Squares df Mean Square F Sig. 
DV1 Between Groups .979 2 .489 1.527 .219 
Within Groups 107.052 334 .321   
Total 108.030 336    
DV2 Between Groups 3.204 2 1.602 5.234 .006 
Within Groups 102.226 334 .306   
Total 105.430 336    
DV3 Between Groups .638 2 .319 1.271 .282 
Within Groups 83.844 334 .251   
Total 84.482 336    
DV4 Between Groups .440 2 .220 1.162 .314 
Within Groups 63.222 334 .189   
Total 63.662 336    
DV5 Between Groups .121 2 .060 .562 .571 
Within Groups 35.932 334 .108   
Total 36.053 336    
EXR Between Groups 1.043 2 .522 1.079 .341 
Within Groups 161.427 334 .483   
Total 162.470 336    
INR Between Groups 5.345 2 2.672 5.433 .005 
Within Groups 164.285 334 .492   
Total 169.630 336    
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Table 48: Multiple Comparisons (Satisfaction) 
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7.16. Questionnaire Sample 
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